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Abstract 

Sustainable business models have become increasingly important for organizations seeking to balance 

economic performance with environmental responsibility and social value creation. Conventional 

business models primarily emphasize revenue generation, market expansion, and shareholder returns, 

whereas sustainable models incorporate resource efficiency, stakeholder interests, environmental 

protection, social inclusion, and long-term resilience into organizational decision-making. This study 

examines sustainable business models for long-term economic development through a conceptual and 

literature-based research design. The study focuses on circular economy models, resource-efficient 

production, green innovation, sustainable supply chains, shared-value creation, renewable-energy 

integration, responsible consumption, and stakeholder-oriented management.  

An integrated framework is proposed linking sustainability opportunities, stakeholder 

expectations, resource assessment, sustainable value propositions, operational implementation, circular 

practices, performance measurement, and continuous improvement. Sustainable business models can 

contribute to economic development by improving resource productivity, stimulating innovation, 

creating new markets, strengthening organizational resilience, and supporting responsible employment 

and consumption. However, organizations may encounter challenges involving initial investment 

requirements, technological limitations, regulatory uncertainty, supply-chain complexity, consumer 

awareness, measurement difficulties, and tensions between short-term profitability and long-term 

sustainability.  

The study emphasizes that sustainable business-model development requires alignment among 

economic objectives, environmental stewardship, social responsibility, innovation, governance, and 

stakeholder collaboration. Future research should examine digitally enabled sustainable business models, 

circular entrepreneurship, sustainable finance, green technologies, inclusive innovation, climate-resilient 

enterprises, and sustainability-oriented performance measurement. The proposed framework provides a 

conceptual foundation for understanding how organizations can integrate sustainability into business-

model design while contributing to resilient and long-term economic development. 

 

Keywords: Sustainable Business Models, Economic Development, Sustainability, Circular Economy, 

Green Innovation, Sustainable Supply Chain, Resource Efficiency, Stakeholder Management, Business 

Innovation, Sustainable Development. 
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1. Introduction 

Economic development has traditionally been associated with productivity, investment, employment 

generation, industrial expansion, and market growth. However, increasing environmental pressures, 

resource constraints, social inequalities, and changing stakeholder expectations have expanded the 

understanding of long-term economic development. Organizations are increasingly expected to create 

economic value while reducing environmental impacts and contributing to broader social well-being. 

These developments have increased interest in sustainable business models that integrate economic, 

environmental, and social considerations. 

A sustainable business model describes an approach to organizing value creation, delivery, and 

capture while considering long-term environmental and social consequences. Such models can 

incorporate resource efficiency, renewable energy, circular production, sustainable sourcing, responsible 

consumption, inclusive employment, and stakeholder collaboration. Rather than treating sustainability as 

a separate organizational activity, sustainable business models integrate sustainability principles into 

products, services, operations, supply chains, customer relationships, and revenue mechanisms. 

The circular economy provides an important foundation for sustainable business-model 

development. Circular approaches seek to reduce waste and maintain the value of products and materials 

through reuse, repair, refurbishment, remanufacturing, recycling, and extended product lifecycles. Other 

sustainable models include product-service systems, sharing models, renewable-energy businesses, 

sustainable supply-chain models, and social enterprises. These approaches can create new markets while 

reducing resource dependency and environmental pressures. 

Sustainable business models can contribute to long-term economic development by encouraging 

innovation, improving resource productivity, creating employment opportunities, strengthening supply-

chain resilience, and supporting new forms of value creation. Nevertheless, organizations face 

implementation challenges, including high initial investment requirements, uncertain returns, limited 

sustainability data, technological constraints, regulatory changes, and conflicts between short-term 

financial objectives and long-term sustainability priorities. 

This study examines sustainable business models for long-term economic development through a 

conceptual and literature-based approach. It analyzes major sustainable business-model approaches, 

identifies organizational and technological capabilities required for implementation, examines key 

challenges, and proposes an integrated framework connecting sustainability opportunities, stakeholder 

expectations, resource assessment, sustainable value creation, operational implementation, performance 

evaluation, and continuous improvement. 

 

2. Objectives of the Study 

2.1 Primary Objective 

The primary objective of this study is to examine sustainable business models that can contribute to 

long-term economic development through resource efficiency, circular practices, green innovation, 

responsible supply chains, stakeholder value creation, environmental responsibility, social inclusion, and 

organizational resilience. 
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2.2 Examination of Sustainable Business Models 

The first objective is to examine major sustainable business models, including circular economy models, 

product-service systems, sharing models, green business models, sustainable supply-chain approaches, 

renewable-energy models, and socially responsible enterprises. The study focuses on how organizations 

can integrate sustainability into value propositions, production systems, customer relationships, resource 

management, and revenue structures.  

Particular attention is given to resource efficiency, waste reduction, innovation, stakeholder 

participation, lifecycle thinking, and the development of economically viable sustainability-oriented 

business activities. 

 

2.3 Analysis of Sustainability Capabilities and Economic Development 

The second objective is to analyze the organizational, technological, financial, and strategic capabilities 

required to implement sustainable business models. The study examines resource management, green 

innovation, sustainable procurement, circular production, stakeholder collaboration, sustainability 

measurement, digital technologies, and organizational adaptability.  

It also considers implementation challenges involving investment requirements, technological 

uncertainty, regulatory complexity, supply-chain coordination, consumer behavior, and performance 

measurement. Understanding these dimensions can support organizations in developing sustainable 

business structures capable of generating long-term economic and societal value. 

 

3. Review of Literature 

3.1 Sustainable Business Models and Value Creation 

Research on sustainable business models emphasizes the integration of economic, environmental, and 

social dimensions into organizational value creation. Sustainable models move beyond conventional 

revenue-focused approaches by considering resource consumption, stakeholder interests, environmental 

impacts, and long-term organizational resilience.  

Organizations can create sustainable value through resource-efficient products, responsible 

services, innovative delivery mechanisms, and stakeholder-oriented strategies. Sustainable business-

model innovation therefore involves changes in value propositions, value-creation processes, value 

delivery, and value-capture mechanisms. 

 

3.2 Circular Economy and Resource Efficiency 

The circular economy provides an important approach for developing sustainable business models by 

challenging linear patterns of resource extraction, production, consumption, and disposal. Circular 

models emphasize resource conservation, reuse, repair, refurbishment, remanufacturing, and recycling. 

Product-service systems can also shift organizational emphasis from product ownership toward service 

provision and lifecycle value.  

Such approaches can reduce material dependency and waste while creating opportunities for 

innovation. However, successful circular models require appropriate infrastructure, reverse logistics, 

customer participation, product design, and supply-chain coordination. 
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3.3 Sustainable Innovation and Long-Term Economic Development 

Sustainable innovation can support long-term economic development by creating new products, 

services, technologies, and organizational practices that address economic and sustainability challenges 

simultaneously. Green technologies, renewable energy, sustainable materials, digital monitoring, and 

resource-efficient processes can generate new commercial opportunities.  

Sustainable innovation can also strengthen organizational resilience by reducing dependence on 

scarce resources and improving operational efficiency. Collaboration among businesses, governments, 

communities, investors, universities, and consumers can further support sustainability-oriented 

innovation and economic development. 

 

4. Research Methodology 

4.1 Research Design 

This study adopts a conceptual and literature-based research design to examine sustainable business 

models and their contribution to long-term economic development. A descriptive and analytical 

approach is used to synthesize concepts related to sustainable value creation, circular economy, green 

innovation, resource efficiency, sustainable supply chains, stakeholder management, and organizational 

resilience.  

The study examines relationships among sustainability opportunities, business-model design, 

resource management, technological innovation, stakeholder participation, and economic outcomes. As a 

conceptual investigation, the study does not introduce fabricated empirical observations or unsupported 

statistical results. 

 

4.2 Literature Collection and Organization 

The literature was conceptually organized around sustainable business models, circular economy, 

sustainable innovation, green entrepreneurship, resource efficiency, sustainable supply chains, 

stakeholder theory, and long-term economic development. The identified concepts were categorized into 

economic, environmental, social, technological, organizational, and stakeholder dimensions.  

Particular attention was given to sustainable value propositions, resource management, circular 

production, green technologies, responsible procurement, sustainability measurement, and organizational 

resilience. This thematic organization provided a structured foundation for examining how sustainability 

can be integrated into business-model development and long-term economic strategies. 

 

4.3 Analytical Framework 

The analytical framework includes the following dimensions: 

 Sustainability Opportunity Identification: Identification of environmental and social challenges 

that can generate business opportunities.  

 Stakeholder Analysis: Understanding the expectations of customers, employees, investors, 

suppliers, communities, and regulators.  

 Resource Assessment: Evaluation of material, energy, financial, technological, and human 

resources.  
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 Sustainable Value Proposition: Development of products and services that create economic and 

sustainability value.  

 Business-Model Design: Integration of sustainability into value creation, delivery, and revenue 

mechanisms.  

 Circular Operations: Application of reuse, repair, refurbishment, remanufacturing, and recycling.  

 Green Innovation: Development and adoption of environmentally responsible technologies and 

processes.  

 Sustainable Supply Chain: Integration of responsible sourcing, logistics, production, and supplier 

practices.  

 Performance Measurement: Evaluation of economic, environmental, and social outcomes.  

 Continuous Improvement: Ongoing adaptation of business models based on performance and 

stakeholder feedback.  

 

4.4 Data Analysis Approach 

A thematic analytical approach was used to synthesize recurring concepts associated with sustainable 

business-model development. Themes were grouped into sustainability opportunities, stakeholder 

engagement, resource efficiency, business-model innovation, circular practices, green technology, 

supply-chain sustainability, performance measurement, and organizational resilience. Relationships 

among these dimensions were examined to identify mechanisms through which sustainable business 

models can support long-term economic development.  

The resulting synthesis was used to construct a conceptual framework connecting sustainability 

opportunities with value creation, operational implementation, performance evaluation, stakeholder 

engagement, and continuous business-model improvement. 

 

5. Analysis 

5.1 Major Sustainable Business Models 

Sustainable business models can take different forms depending on organizational objectives, industry 

characteristics, resource structures, customer relationships, and sustainability priorities. 

 

Table 1: Sustainable Business Models and Their Applications 

Sustainable Business Model Primary Focus Potential Business Application 

Circular Economy Model Resource circulation Reuse and recycling 

Product-Service System Service-based value Leasing and maintenance 

Sharing Model Resource utilization Shared assets and services 

Green Business Model Environmental value Eco-friendly products 

Renewable Energy Model Clean energy Solar and renewable services 

Sustainable Supply Chain Responsible sourcing Green procurement 
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Sustainable Business Model Primary Focus Potential Business Application 

Social Enterprise Model Social value Inclusive services 

Waste-to-Value Model Waste reduction Resource recovery 

Sustainable Agriculture Model Resource conservation Regenerative production 

Platform-Based Sustainability 

Model 
Digital coordination Sustainable marketplaces 

 

Interpretation: The table illustrates different approaches through which organizations can integrate 

sustainability into business models. Circular economy models focus on maintaining resource value, 

while product-service systems emphasize service delivery and lifecycle management. Sharing models 

improve asset utilization, and green business models emphasize environmentally responsible products 

and services.  

Renewable-energy models support cleaner energy systems, whereas sustainable supply-chain 

models focus on responsible sourcing and logistics. Social enterprises prioritize social value, while 

waste-to-value models transform discarded materials into productive resources. Digital platforms can 

also facilitate sustainability-oriented market coordination. 

 

5.2 Sustainability Capabilities and Economic Outcomes 

 

Table 2: Organizational Capabilities Supporting Sustainable Development 

Capability Strategic Function Potential Outcome 

Resource Efficiency Reduces resource consumption Lower operating costs 

Green Innovation Develops sustainable solutions New market opportunities 

Circular Design Extends product lifecycles Reduced material waste 

Sustainable Procurement Responsible sourcing Supply-chain resilience 

Renewable Energy Cleaner energy use Reduced energy dependency 

Digital Monitoring Sustainability measurement Improved transparency 

Stakeholder 

Engagement 
Collaborative value creation Stronger relationships 

Sustainable Finance Funds sustainability initiatives Long-term investment 

Employee Capability Builds sustainability skills Better implementation 

Strategic Adaptability Responds to changing conditions Organizational resilience 
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Interpretation: The table indicates that sustainable development depends on multiple organizational 

capabilities. Resource efficiency can reduce operating costs, while green innovation can create new 

market opportunities. Circular design can extend product lifecycles and reduce material waste. 

Sustainable procurement can improve supply-chain resilience, and renewable energy can reduce 

dependency on conventional energy sources.  

Digital monitoring can strengthen sustainability measurement and transparency. Stakeholder 

engagement supports collaborative value creation, while sustainable finance can provide resources for 

sustainability investments. Employee capabilities and strategic adaptability further support successful 

implementation. 

 

5.3 Integrated Framework for Sustainable Business Development 

 

Figure 1: Conceptual Framework for Sustainable Business Models and Long-Term Economic 

Development 

┌──────────────────────────────────────────────┐ 

│ SUSTAINABILITY ENVIRONMENT │ 

│ Economic • Environmental • Social Trends │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ SUSTAINABILITY OPPORTUNITY IDENTIFICATION│ 

│ Resource Gaps • Market Needs • Social Needs │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ STAKEHOLDER ANALYSIS │ 

│ Customers • Employees • Investors • Community│ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ RESOURCE ASSESSMENT │ 

│ Materials • Energy • Finance • Technology │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ SUSTAINABLE VALUE PROPOSITION │ 

│ Products • Services • Social & Green Value │ 
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└──────────────────────┬───────────────────────┘ 

│ 

┌─────────┴──────────┐ 

▼ ▼ 

┌──────────────────────┐ ┌──────────────────────┐ 

│ CIRCULAR OPERATIONS │ │ GREEN INNOVATION │ 

│ Reuse • Repair │ │ Technology • Process │ 

│ Recycling • Recovery │ │ Product Development │ 

└────────────┬─────────┘ └──────────┬───────────┘ 

│ │ 

└──────────┬───────────┘ 

▼ 

┌──────────────────────────────────────────────┐ 

│ SUSTAINABLE SUPPLY CHAIN │ 

│ Sourcing • Production • Logistics • Partners │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ MARKET IMPLEMENTATION │ 

│ Commercialization • Adoption • Scaling │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ LONG-TERM ECONOMIC VALUE │ 

│ Efficiency • Innovation • Resilience • Jobs │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ SUSTAINABILITY PERFORMANCE │ 

│ Economic • Environmental • Social Indicators │ 

└──────────────────────┬───────────────────────┘ 

│ 

▼ 

┌──────────────────────────────────────────────┐ 

│ CONTINUOUS IMPROVEMENT │ 

│ Learning • Adaptation • Innovation • Renewal │ 

└──────────────────────────────────────────────┘ 
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Interpretation: The framework presents sustainable business development as a continuous process. 

Organizations identify sustainability-related opportunities and stakeholder expectations before assessing 

available resources. These inputs inform sustainable value propositions and business-model design. 

Circular operations and green innovation support sustainable production, while responsible supply 

chains strengthen implementation.  

Commercialization can generate long-term economic value through efficiency, innovation, 

resilience, and employment. Sustainability performance is then evaluated across economic, 

environmental, and social dimensions, creating feedback for continuous improvement. 

 

6. Discussion 

6.1 Sustainable Business Models and Value Creation 

Sustainable business models can expand conventional approaches to value creation by integrating 

environmental and social considerations with economic objectives. Organizations can create value 

through resource-efficient products, sustainable services, circular systems, responsible sourcing, and 

innovative customer solutions. 

The integration of sustainability into business-model design can also create opportunities for 

product differentiation and market development. However, sustainability-oriented value propositions 

need to address genuine customer requirements while maintaining economic viability. Organizations 

therefore need to evaluate both sustainability benefits and commercial feasibility when developing new 

models. 

 

6.2 Circular Economy and Organizational Efficiency 

Circular business models can improve resource productivity by extending product lifecycles and 

reducing material waste. Reuse, repair, refurbishment, remanufacturing, and recycling can reduce 

dependence on virgin resources while creating new service and revenue opportunities. 

Circularity can also encourage organizations to redesign products and production processes. 

Lifecycle thinking can help organizations identify opportunities for material recovery, maintenance, and 

resource conservation. Successful circular implementation nevertheless depends on appropriate product 

design, reverse logistics, customer participation, supplier coordination, and supporting infrastructure. 

 

6.3 Stakeholder Collaboration and Long-Term Development 

Long-term sustainable business development requires interaction among multiple stakeholders. 

Customers influence demand for sustainable products, employees contribute skills and innovation, 

suppliers influence resource and production practices, investors provide financial resources, and 

communities can affect social acceptance. 

Stakeholder collaboration can improve organizational understanding of sustainability 

requirements and facilitate joint solutions. Partnerships with governments, research institutions, 

technology providers, and other businesses can also support innovation. Effective collaboration requires 

communication, transparency, accountability, and clearly defined responsibilities among participating 

stakeholders. 

 

http://www.aijard.com/


 

American International Journal of Advanced  

Research and Development (AIJARD) 
 

E-ISSN: XXXX-XXXX   ●   Website: www.aijard.com   ●   Email: editor@aijard.com 

 

AIJARD Volume 7, Issue 1, January-February 2025 110 

 

7. Challenges 

7.1 Initial Investment Requirements 

Sustainable business-model transformation may require substantial investment in cleaner technologies, 

renewable energy, sustainable materials, circular infrastructure, digital monitoring systems, employee 

training, and supply-chain redesign. Smaller organizations may find these requirements particularly 

challenging. 

Organizations can address investment barriers through phased implementation, strategic 

partnerships, sustainability-oriented financing, technology sharing, and prioritization of initiatives with 

measurable operational benefits. Financial planning should consider both immediate costs and longer-

term benefits such as resource efficiency, resilience, innovation, and reduced operational dependency. 

 

7.2 Supply-Chain Complexity 

Sustainable business models often require changes across multiple stages of the supply chain. 

Organizations may need to evaluate suppliers, raw materials, transportation, manufacturing, packaging, 

distribution, product use, and end-of-life recovery. 

Coordination can become difficult when supply chains involve geographically dispersed partners 

with different sustainability capabilities and standards. Organizations can improve coordination through 

supplier assessment, sustainability requirements, traceability systems, collaborative planning, and 

continuous performance monitoring. Digital technologies can further support visibility across complex 

supply networks. 

 

7.3 Sustainability Measurement 

Measuring sustainability performance can be challenging because organizations need to assess multiple 

economic, environmental, and social outcomes simultaneously. Financial indicators alone cannot fully 

represent sustainability performance. 

Organizations should develop appropriate indicators covering resource use, energy efficiency, 

waste generation, emissions, employee outcomes, stakeholder engagement, financial performance, and 

innovation. Consistent measurement can help organizations evaluate progress, communicate 

performance, and identify areas requiring improvement. 

 

7.4 Consumer Awareness and Market Adoption 

The success of sustainable products and services depends partly on consumer awareness, preferences, 

affordability, and willingness to adopt alternative offerings. Sustainability-oriented products may 

sometimes involve higher prices or changes in established consumption patterns. 

Organizations can support market adoption through transparent communication, customer 

education, product accessibility, service innovation, and clear value propositions.  

 

8. Future Research 

Future research should investigate digitally enabled sustainable business models and the role of artificial 

intelligence, Internet of Things technologies, blockchain, cloud computing, and data analytics in 

sustainability management. Studies could examine how digital technologies improve resource 
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monitoring, supply-chain traceability, lifecycle management, waste reduction, and sustainability 

reporting. Further research should examine circular entrepreneurship and new business models based on 

reuse, repair, refurbishment, remanufacturing, product sharing, and product-service systems. 

Comparative studies could investigate how circular models perform across manufacturing, retail, 

agriculture, transportation, energy, and service sectors. 

Future research should also investigate sustainable finance and its relationship with business-

model transformation. Studies could examine how green financing, impact investment, sustainability-

linked financing, and responsible investment influence organizations' ability to implement sustainability-

oriented innovations. Research should explore inclusive sustainable business models that combine 

economic development with employment creation, social inclusion, affordability, and community 

participation. Such research could provide insight into how sustainability strategies can contribute to 

broader development objectives. 

Longitudinal studies should examine the relationship between sustainable business-model 

adoption and organizational resilience over time. Research could evaluate how sustainability practices 

influence operational efficiency, innovation, financial performance, supply-chain stability, employee 

outcomes, and stakeholder relationships across different economic conditions. 

 

9. Conclusion 

Sustainable business models provide an important approach for integrating economic value creation with 

environmental responsibility and social considerations. Rather than treating sustainability as an isolated 

organizational activity, sustainable models incorporate resource efficiency, circular practices, green 

innovation, responsible supply chains, stakeholder engagement, and long-term resilience into business-

model design. 

The proposed framework presents sustainable business development as a continuous process 

beginning with opportunity identification and stakeholder analysis and progressing through resource 

assessment, sustainable value proposition development, circular operations, green innovation, 

sustainable supply-chain implementation, market development, performance measurement, and 

continuous improvement. 

Circular economy models can help organizations reduce material waste and improve resource 

productivity through reuse, repair, refurbishment, remanufacturing, and recycling. Product-service 

systems and sharing models can similarly increase resource utilization and create alternative value-

delivery mechanisms. 

Green innovation can create new products, services, technologies, and processes that address 

environmental challenges while generating economic opportunities. Renewable energy, sustainable 

materials, digital monitoring, and resource-efficient technologies can contribute to organizational 

resilience and long-term value creation. 

However, sustainable business-model transformation involves challenges related to investment 

requirements, supply-chain coordination, technological capabilities, sustainability measurement, 

regulatory complexity, and consumer adoption. Addressing these challenges requires strategic planning, 

stakeholder collaboration, organizational learning, and appropriate performance-management systems. 
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Stakeholder engagement is particularly important because sustainable development involves customers, 

employees, suppliers, investors, communities, governments, and other organizations. Collaboration 

among these groups can provide knowledge, resources, innovation opportunities, and implementation 

support. 

Overall, sustainable business models can provide a structured pathway for organizations seeking 

long-term economic development while addressing environmental and social considerations. Their 

effectiveness depends on the integration of sustainability principles with commercially viable value 

propositions, efficient operations, innovation capabilities, responsible governance, and continuous 

organizational adaptation. 

 

References 

1. Boons, F., & Lüdeke-Freund, F. (2013). Business models for sustainable innovation: State-of-the-art 

and steps towards a research agenda. Journal of Cleaner Production, 45, 9–19. 

doi:10.1016/j.jclepro.2012.07.007  

2. Bocken, N. M. P., Short, S. W., Rana, P., & Evans, S. (2014). A literature and practice review to 

develop sustainable business model archetypes. Journal of Cleaner Production, 65, 42–56. 

doi:10.1016/j.jclepro.2013.11.039  

3. Schaltegger, S., Lüdeke-Freund, F., & Hansen, E. G. (2012). Business cases for sustainability: The 

role of business model innovation for corporate sustainability. International Journal of Innovation 

and Sustainable Development, 6(2), 95–119.  

4. Abdelkafi, N., & Täuscher, K. (2016). Business models for sustainability from a system dynamics 

perspective. Organization & Environment, 29(1), 74–96. doi:10.1177/1086026615592930  

5. Geissdoerfer, M., Vladimirova, D., & Evans, S. (2018). Sustainable business model innovation: A 

review. Journal of Cleaner Production, 198, 401–416. doi:10.1016/j.jclepro.2018.06.240  

6. Long, T. B., Looijen, A., & Blok, V. (2018). Critical success factors for the transition to business 

models for sustainability in the food and beverage industry in the Netherlands. Journal of Cleaner 

Production, 175, 82–95. doi:10.1016/j.jclepro.2017.11.067  

7. van Bommel, K. (2018). Managing tensions in sustainable business models: Exploring instrumental 

and integrative strategies. Journal of Cleaner Production, 196, 829–841. 

doi:10.1016/j.jclepro.2018.06.063  

8. Schneider, S., & Clauß, T. (2020). Business models for sustainability: Choices and consequences. 

Organization & Environment, 33(3), 384–407. doi:10.1177/1086026619854217  

9. Brozovic, D. (2020). Business model based on strong sustainability: Insights from an empirical 

study. Business Strategy and the Environment, 29(2), 763–778. doi:10.1002/bse.2440  

10. Cosenz, F., Rodrigues, V. P., & Rosati, F. (2020). Dynamic business modeling for sustainability: 

Exploring a system dynamics perspective to develop sustainable business models. Business Strategy 

and the Environment, 29(2), 651–664. doi:10.1002/bse.2395  

11. De Giacomo, M. R., & Bleischwitz, R. (2020). Business models for environmental sustainability: 

Contemporary shortcomings and some perspectives. Business Strategy and the Environment, 29(8), 

3413–3425. doi:10.1002/bse.2576  

http://www.aijard.com/


 

American International Journal of Advanced  

Research and Development (AIJARD) 
 

E-ISSN: XXXX-XXXX   ●   Website: www.aijard.com   ●   Email: editor@aijard.com 

 

AIJARD Volume 7, Issue 1, January-February 2025 113 

 

12. Lüdeke-Freund, F., Carroux, S., Joyce, A., Massa, L., & Breuer, H. (2018). The sustainable business 

model pattern taxonomy—45 patterns to support sustainability-oriented business model innovation. 

Sustainable Production and Consumption, 15, 145–162.  

13. Lüdeke-Freund, F., Massa, L., Bocken, N., Brent, A., & Musango, J. (2016). Business models for 

shared value: Main propositions and business model patterns. Sustainability, 8(4), 322.  

14. França, C. L., Broman, G., Robèrt, K.-H., Basile, G., & Trygg, L. (2017). An approach to business 

model innovation and design for strategic sustainable development. Journal of Cleaner Production, 

140, 155–166.  

15. Evans, S., Vladimirova, D., Holgado, M., Van Fossen, K., Yang, M., Silva, E. A., & Barlow, C. Y. 

(2017). Business model innovation for sustainability: Towards a unified perspective for creation of 

sustainable business models. Business Strategy and the Environment, 26(5), 597–608.  

16. Lüdeke-Freund, F. (2020). Sustainable entrepreneurship, innovation, and business models: 

Integrative framework and propositions for future research. Business Strategy and the Environment, 

29(2), 665–681. doi:10.1002/bse.2396  

17. He, J., & Ortiz, J. (2021). Sustainable business modeling: The need for innovative design thinking. 

Journal of Cleaner Production, 298, 126751. doi:10.1016/j.jclepro.2021.126751  

18. Alonso-Martinez, D., De Marchi, V., & Di Maria, E. (2021). The sustainability performances of 

sustainable business models. Journal of Cleaner Production, 323, 129145. 

doi:10.1016/j.jclepro.2021.129145  

19. Bocken, N. M. P., & Short, S. W. (2021). Unsustainable business models—Recognising and 

resolving institutionalized social and environmental harm. Journal of Cleaner Production, 312, 

127828. doi:10.1016/j.jclepro.2021.127828  

20. Mignon, I., & Bankel, A. (2022). Sustainable business models and innovation strategies to realize 

them: A review of 87 empirical cases. Business Strategy and the Environment. Advance online 

publication. doi:10.1002/bse.3192  

 

http://www.aijard.com/

