American International Journal of Advanced
/0/\ Research and Development (AIJARD)
N/ X\
AIJARD E-ISSN: XXXX-XXXX e Website: www.aijard.com e Email: editor@aijard.com

Digital Economy Frameworks for Future Market
Transformation

Dr. Ramon Clarete

Professor, University of the Philippines School of Economics, Philippines

Abstract

The rapid expansion of digital technologies is transforming economic structures, market interactions,
business models, and consumer behaviour. Digital platforms, artificial intelligence, cloud computing,
blockchain, Internet of Things technologies, big data analytics, and mobile connectivity have created
new mechanisms for producing, exchanging, and consuming goods and services. This study examines
digital economy frameworks for future market transformation, focusing on digital infrastructure,
platform-based business models, data-driven economic activities, digital entrepreneurship, technological
innovation, consumer participation, and institutional development. A qualitative descriptive and
conceptual research design was adopted using secondary academic literature.

The analysis indicates that digital economy frameworks can support market accessibility,
innovation, productivity, service personalization, and new forms of economic participation. Digital
platforms can connect producers and consumers across geographical boundaries, while data analytics
can facilitate market intelligence and personalized services. However, digital transformation also creates
challenges related to cybersecurity, data privacy, digital inequality, platform concentration, regulatory
uncertainty, and workforce adaptation.

The study emphasizes that future digital markets require coordinated development of
technological infrastructure, human capabilities, regulatory mechanisms, and inclusive digital access.
Sustainable digital economic transformation depends not only on technology adoption but also on
institutional readiness, innovation ecosystems, digital literacy, trust, and responsible data governance.
The study provides a conceptual foundation for understanding the major components, opportunities,
challenges, and future directions associated with digital economy development and market
transformation.

Keywords: Digital Economy, Market Transformation, Digital Platforms, Artificial Intelligence, Digital
Infrastructure, Innovation, Digital Business Models, Data Economy, Digital Entrepreneurship, Economic
Development.

1. Introduction

The digital economy has emerged as an important component of contemporary economic development,
transforming how organizations produce, distribute, market, and exchange goods and services. Advances
in internet connectivity, cloud computing, mobile technologies, artificial intelligence, big data analytics,
and digital platforms have changed traditional market structures. Economic activities that previously
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depended on physical infrastructure increasingly incorporate digital processes, enabling businesses to
reach customers across geographical boundaries and operate through highly connected ecosystems.

Digital platforms represent a significant element of this transformation because they facilitate
interactions among producers, consumers, service providers, and other market participants. Platform-
based models can reduce transaction barriers and provide businesses with access to broader markets. E-
commerce platforms, digital payment systems, online service marketplaces, and social commerce have
created new channels for economic participation. These developments have also changed consumer
expectations regarding convenience, accessibility, personalization, speed, and service availability.

Data has become another important resource within digital economic systems. Organizations can
collect and analyze information generated through customer interactions, transactions, connected
devices, and online activities. Big data analytics and artificial intelligence can support market
forecasting, customer segmentation, demand analysis, product development, and operational planning.
Consequently, data-driven business models can influence how organizations identify opportunities and
respond to changing market conditions.

Despite these opportunities, digital economic transformation presents significant challenges.
Differences in digital infrastructure and digital skills can create unequal opportunities among
individuals, businesses, and geographical regions. Data privacy, cybersecurity, algorithmic governance,
platform dependency, regulatory uncertainty, and workforce disruption require institutional attention.
Small businesses may also experience difficulties adopting sophisticated digital technologies because of
financial, technical, and human-resource constraints.

Future market transformation therefore requires a comprehensive framework that considers
technology, organizations, institutions, consumers, and society. Digital infrastructure must be
accompanied by digital skills, innovation capabilities, responsible governance, and inclusive access.
This study examines digital economy frameworks for future market transformation by analyzing digital
infrastructure, platform-based models, data-driven economic activities, innovation, market participation,
implementation challenges, and future development opportunities.

2. Objectives of the Study

The primary objective of this study is to examine digital economy frameworks that can support future
market transformation through digital infrastructure, platform-based business models, data-driven
innovation, digital entrepreneurship, technological adoption, consumer participation, and inclusive
economic development.

2.1 Examination of Digital Economy Framework Components
The first objective is to examine the major components of digital economy frameworks, including digital
infrastructure, internet connectivity, cloud computing, digital platforms, electronic commerce, digital
payment systems, data analytics, artificial intelligence, and connected technologies. The study explores
how these technologies contribute to the development of digitally enabled economic activities and
facilitate interactions among businesses, consumers, governments, and other stakeholders.

The objective also considers digital entrepreneurship and platform-based business models as
important mechanisms for market transformation. Digital technologies can reduce geographical
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limitations and enable organizations to develop innovative products, services, and delivery mechanisms.
However, effective digital economy development requires integration between technological
infrastructure, human capabilities, institutional support, and organizational strategies.

2.2 Assessment of Digital Transformation and Market Development

The second objective is to assess how digital technologies influence market structures, business models,
consumer behaviour, innovation, productivity, and economic participation. Digital platforms can expand
market access, while data analytics can provide organizations with information about customer needs
and market trends. Artificial intelligence can support personalization, forecasting, automation, and
operational decision-making.

The objective also examines the relationship between digital transformation and innovation.
Digital ecosystems can encourage new entrepreneurial activities and facilitate collaboration among
businesses, technology providers, consumers, and institutions. Digital transformation can therefore
create new economic opportunities while changing established competitive structures and market
relationships.

2.3 ldentification of Digital Economy Challenges

The third objective is to identify challenges associated with digital economic transformation, including
digital inequality, cybersecurity threats, privacy concerns, regulatory uncertainty, technological costs,
skills shortages, platform dependency, and workforce adaptation. Unequal access to infrastructure can
prevent certain communities and businesses from participating fully in digital markets.

The objective further considers the importance of digital governance, data protection, digital
literacy, cybersecurity, and inclusive technological development. Sustainable digital economic
transformation requires policies and organizational strategies that balance innovation with security,
privacy, competition, accessibility, and social inclusion.

3. Review of Literature

3.1 Digital Economy and Market Transformation

Bukht and Heeks (2017) examined the concept of the digital economy and highlighted the growing
importance of digital technologies, digital business activities, and digitally enabled economic processes.
Their work demonstrates that the digital economy extends beyond individual technologies and includes
broader transformations in economic structures and organizational activities. This perspective supports
the development of comprehensive frameworks that connect technological capabilities with economic
participation and market development.

Goldfarb and Tucker (2019) examined the economic implications of digitization and identified
how digital technologies influence markets, firms, and consumers. Their research indicates that
digitization can reduce costs associated with information, communication, and market interaction. At the
same time, digital markets introduce new considerations involving privacy, competition, and
organizational strategy. These findings highlight the multidimensional nature of digital market
transformation.
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3.2 Digital Platforms and Data-Driven Business Models

Parker, Van Alstyne, and Choudary (2016) examined platform-based business models and explained
how digital platforms can facilitate interactions among different groups of users. Platform models can
create network effects by increasing value as participation expands. This literature is relevant to digital
economy frameworks because platforms increasingly influence commerce, communication, service
delivery, and entrepreneurial activity.

Amit and Zott (2012) examined the role of business model innovation and identified how
organizations can create value through novel configurations of activities and relationships. Digital
technologies can support new business model structures by enabling organizations to redesign
transactions, customer relationships, and value propositions. This literature supports the examination of
digital business models as mechanisms for future market transformation.

3.3 Digital Inclusion, Skills, and Governance

van Dijk (2005) examined the digital divide and emphasized that digital inequality involves more than
physical access to technology. Differences in skills, usage opportunities, and ability to derive benefits
from digital technologies can also contribute to unequal participation. This perspective is important for
digital economy development because technological infrastructure alone may not guarantee inclusive
economic participation.

World Bank (2016) highlighted the importance of digital technologies for economic and social
development while identifying institutional, regulatory, and skills-related requirements. The literature
indicates that digital transformation can generate benefits when supported by appropriate institutions,
human capital, and governance mechanisms. Consequently, future digital economy frameworks should
incorporate infrastructure, skills, institutions, and inclusive access.

4. Research Methodology
4.1 Research Design
This study adopted a qualitative descriptive and conceptual research design to examine digital economy
frameworks for future market transformation. The approach facilitated systematic analysis of academic
literature concerning digital infrastructure, digital platforms, artificial intelligence, data-driven business
models, digital entrepreneurship, e-commerce, innovation, digital inclusion, and economic
transformation.

The conceptual analysis focused on relationships among technological development, business
models, market structures, consumers, institutions, digital capabilities, and economic outcomes.

4.2 Data Collection

Secondary information was collected from peer-reviewed academic publications, scholarly books,
established institutional reports, and research literature related to digital economy development and
market transformation.

The data collection focused on:

o Digital economy frameworks.

« Digital infrastructure.
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« Digital platforms.

o E-commerce.

« Digital payment systems.
« Artificial intelligence.

« Big data analytics.

e Cloud computing.

« Digital entrepreneurship.
« Data-driven business models.
« Digital inclusion.

o Digital skills.

e Cybersecurity.

« Digital governance.

4.3 Data Analysis
The collected literature was analyzed through thematic analysis. Major themes included digital
infrastructure, platform economies, data-driven markets, technological innovation, digital
entrepreneurship, consumer participation, digital inclusion, governance, and market transformation.

The analysis also examined challenges involving cybersecurity, privacy, digital inequality,
regulatory uncertainty, technological costs, skills shortages, and workforce adaptation.

5. Analysis
5.1 Core Components of the Digital Economy
Digital economy frameworks consist of technological, organizational, institutional, and human
components that collectively support digitally enabled economic activities. Digital infrastructure
provides the foundation for connectivity, while cloud computing and digital platforms facilitate scalable
services. Data analytics and artificial intelligence support information-based decision-making, and
digital payment systems facilitate electronic transactions.

Digital skills enable individuals and organizations to participate effectively. These components
operate as an interconnected ecosystem in which technological infrastructure, business capabilities,
institutional arrangements, and human participation contribute to market transformation.

Table 1: Major Components of the Digital Economy

Component Primary Function Market Contribution
In frgsi,gi:z![ure Connectivity Market accessibility
Cloud Computing Digital resource provision Scalability
Digital Platforms Market interaction Producer-consumer connectivity
E-Commerce Online transactions Market expansion
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Component

Primary Function

Market Contribution

Digital Payments

Electronic transactions

Transaction efficiency

Big Data Analytics

Data interpretation

Market intelligence

Artificial
Intelligence

Intelligent processing

Personalization

Internet of Things

Connected information

Real-time services

Digital Skills

Technology utilization

Economic participation

Digital Governance

Institutional regulation

Trust and security

The table shows that digital economy development depends on multiple interconnected components.
Digital infrastructure supports connectivity, while cloud computing provides scalable digital resources.
Digital platforms facilitate market interactions, and e-commerce expands online transactions. Digital
payment systems improve transaction efficiency, while big data analytics supports market intelligence.

Artificial intelligence can enable personalization and automated analysis, whereas 10T
technologies support connected services. Digital skills facilitate participation, and digital governance
contributes to trust, security, and responsible market development.

5.2 Digital Technologies and Market Transformation
Digital technologies can change how organizations interact with customers, suppliers, employees, and
other market participants. E-commerce can extend market reach, while digital platforms can connect
geographically dispersed participants. Artificial intelligence and analytics can support customer
segmentation, demand forecasting, recommendation systems, and operational planning.

Cloud technologies can reduce dependence on traditional computing infrastructure and support
scalable business operations. These developments can enable organizations to redesign business models
and create new forms of value creation, delivery, and market participation.

Table 2: Digital Technologies and Market Applications

Technology Market Application Transformation Effect

E-Commerce

Online selling

Expanded market access

Digital Platforms

Market coordination

Network-based interaction

Al

Customer personalization

Data-driven services

Big Data

Market analysis

Improved market intelligence

Cloud Computing

Digital operations

Scalable services
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Technology Market Application Transformation Effect
loT Connected products Real-time interaction
Blockchain Digital transactions Transaction transparency
Mobile Technologies Digital services Continuous accessibility
Digital Payments Online transactions Faster transactions
Automation Business processes Operational transformation

The table indicates that different digital technologies influence different aspects of market
transformation. E-commerce can expand market access, while digital platforms facilitate network-based
interactions. Artificial intelligence can support personalized services, and big data can improve market
intelligence. Cloud computing enables scalable digital operations, while loT supports real-time
interactions.

Blockchain can contribute to transaction transparency, mobile technologies provide continuous
service accessibility, and digital payment systems facilitate faster transactions. Automation can further
transform organizational processes and operational activities.

5.3 Digital Economy Contributions to Future Markets
Digital economic systems can contribute to market development by improving accessibility, innovation,
service personalization, entrepreneurial opportunities, and economic connectivity. Digital platforms can
reduce geographical barriers and provide smaller organizations with access to wider customer groups.
Data analytics can help organizations understand changing market conditions, while artificial
intelligence can support personalized services and forecasting.

Digital technologies can also enable new entrepreneurial models based on online platforms,
subscription services, digital products, and technology-enabled services. However, the distribution of
benefits depends on infrastructure, skills, affordability, governance, and inclusive access.

Table 3: Contributions of Digital Economy Development

Dimension Digital Capability Potential Contribution
Market Access Digital Platforms Wider customer reach
Innovation Emerging Technologies New products and services
Productivity Automation Process efficiency
Entrepreneurship Digital Platforms New business opportunities
é:xopnesrlij;?]i; Al and Analytics Personalization
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Dimension Digital Capability Potential Contribution
Connectivity Digital Infrastructure Economic integration
Financial Access Digital Payments Transaction accessibility
Market Intelligence Big Data Data-driven planning
Service Delivery Cloud Technologies Scalable services
Inclusion Digital Access Broader participation

The table demonstrates that digital technologies can influence multiple dimensions of future market
development. Digital platforms can expand customer reach, while emerging technologies can support
new products and services. Automation can improve process efficiency, and digital platforms can create
new entrepreneurial opportunities.

Al and analytics can support personalized consumer experiences. Digital infrastructure
strengthens connectivity, while digital payments can improve transaction accessibility. Big data supports
market intelligence, cloud technologies facilitate scalable service delivery, and digital access can
contribute to broader economic participation.

6. Discussion

Digital economy frameworks demonstrate that technological development is closely connected with
changing market structures and organizational practices. Digital platforms, e-commerce systems, cloud
technologies, and mobile applications enable businesses to reach customers and partners through
increasingly connected environments. These technologies can reduce geographical barriers and facilitate
new forms of market interaction. However, successful digital transformation requires more than
technology adoption. Organizations need appropriate strategies, employee capabilities, digital
infrastructure, and institutional support to translate technological possibilities into sustainable economic
activities.

Data-driven economic activity represents another major dimension of market transformation.
Organizations can collect information from transactions, customer interactions, digital platforms, and
connected devices to develop market insights. Big data analytics can support segmentation, forecasting,
and customer analysis, while artificial intelligence can automate selected analytical processes. These
capabilities can influence product development and service delivery. Nevertheless, organizations must
address data quality, privacy, security, transparency, and governance to ensure that data-driven
economic activities remain reliable and appropriately managed.

Digital platforms and emerging technologies can also create new entrepreneurial opportunities.
Small businesses and entrepreneurs can use online marketplaces, social commerce, cloud services,
digital payments, and platform ecosystems to reach broader customer groups without developing
extensive physical infrastructure. Digital business models can include subscription services, platform
intermediation, digital products, and technology-enabled services. However, participation may remain
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unequal where businesses lack financial resources, technical skills, reliable connectivity, or access to
appropriate digital infrastructure.

Inclusive digital development is therefore essential for future market transformation. Digital
inequality can emerge through differences in connectivity, affordability, skills, institutional capacity, and
technological awareness. Governments, organizations, and educational institutions can contribute by
improving infrastructure, digital literacy, cybersecurity awareness, and workforce development.
Regulatory frameworks can also address privacy, competition, consumer protection, and responsible
technology use. A sustainable digital economy requires coordination among technological innovation,
market development, institutional governance, and inclusive participation.

7. Challenges
7.1 Digital Inequality and Infrastructure Gaps
Unequal access to reliable internet connectivity, digital devices, cloud services, and other technologies
can limit participation in digital markets. Rural communities, small businesses, and economically
constrained groups may face greater barriers to technological adoption.

Investment in digital infrastructure, affordable connectivity, public digital services, and digital-
literacy programs can support broader participation. Organizations can also develop accessible digital
services that accommodate users with different technological capabilities.

7.2 Cybersecurity and Data Privacy
Digital economic activities depend heavily on the collection, processing, and exchange of information.
Cybersecurity incidents and inappropriate data practices can reduce consumer and organizational trust in
digital markets.

Organizations should implement strong security controls, data-governance procedures, privacy
protections, employee awareness programs, and regular cybersecurity assessments. Transparent
information-management practices can further support trust within digital economic ecosystems.

7.3 Skills Shortages and Workforce Adaptation
Rapid technological development can create gaps between available workforce skills and emerging
digital requirements. Artificial intelligence, analytics, cloud technologies, and automation require
employees to develop new technical and analytical capabilities.

Organizations should provide continuous training, digital-literacy programs, reskilling initiatives,
and interdisciplinary learning opportunities. Educational institutions can also strengthen technology-
oriented curricula to support future workforce requirements.

7.4 Regulatory and Platform Governance

Digital platforms can create complex regulatory challenges involving competition, consumer protection,
data governance, taxation, privacy, and platform accountability. Rapid technological development may
also create uncertainty regarding appropriate institutional responses. Organizations and policymakers
require adaptable governance mechanisms that balance innovation with consumer protection, market
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fairness, privacy, cybersecurity, and responsible technology use. Cross-sector coordination can support
more consistent digital market governance.

8. Future Research

Future research should investigate the evolution of digital economy frameworks through artificial
intelligence, autonomous systems, blockchain, Internet of Things technologies, immersive digital
environments, digital currencies, and advanced data analytics. Research could examine how these
technologies influence business models, market structures, consumer behaviour, productivity,
entrepreneurship, and international economic relationships. Greater attention should also be given to
responsible Al, data governance, cybersecurity, and platform accountability.

Longitudinal and comparative studies could examine digital transformation across countries,
industries, business sizes, and socioeconomic groups. Future research should investigate the
relationships among digital infrastructure, digital skills, innovation capabilities, market participation, and
economic outcomes. Research on digital inclusion could further examine how infrastructure investment,
affordability, education, and institutional support influence participation in emerging digital markets.
Integrated frameworks combining technology, economics, organizational strategy, governance, and
social inclusion may provide a stronger foundation for understanding future market transformation.

9. Conclusion

The digital economy is transforming conventional market structures by integrating digital technologies
with business activities, consumer interactions, entrepreneurship, and economic exchange. Digital
platforms, cloud computing, artificial intelligence, big data analytics, mobile technologies, and digital
payments have created new mechanisms for producing, delivering, and consuming goods and services.
Digital infrastructure represents a fundamental foundation of digital economic development. Reliable
connectivity, scalable computing resources, and accessible digital services enable businesses and
consumers to participate in digitally mediated markets.

Digital platforms have expanded opportunities for market interaction by connecting producers,
consumers, service providers, and entrepreneurs. These platforms can reduce geographical barriers and
facilitate new forms of economic participation. Data has become an important resource within digital
markets. Organizations can use analytics to understand customer behaviour, identify market patterns,
forecast demand, and support strategic planning. Artificial intelligence can further enhance digital
market capabilities through personalization, prediction, automation, and intelligent information
processing. However, responsible implementation requires attention to data quality, transparency,
privacy, security, and appropriate governance.

Digital entrepreneurship provides additional opportunities for market development. Online
platforms, digital services, subscription models, e-commerce, and technology-enabled businesses can
allow entrepreneurs to develop new forms of value creation. Digital inequality remains a significant
challenge because access to infrastructure, devices, affordability, and digital skills differs across
individuals, businesses, and geographical regions. Cybersecurity and privacy are also essential
considerations because digital markets depend on the continuous collection and exchange of
information. Strong security and governance practices can support trust among market participants.
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Workforce adaptation is increasingly important as automation, artificial intelligence, and advanced
analytics change occupational requirements. Continuous learning, reskilling, and digital education can
support workforce participation in emerging economic environments. Future digital markets will require
coordination between technological innovation and institutional development.

Regulatory systems need to address privacy, cybersecurity, competition, consumer protection,
and responsible technology use while supporting innovation. Overall, digital economy frameworks
should integrate technology, business strategy, human capabilities, institutional governance, and
inclusive access. Future market transformation will depend not only on the availability of advanced
technologies but also on the capacity of organizations and societies to use these technologies effectively,
responsibly, and inclusively.

References

1. Bharadwaj, A., El Sawy, O. A., Pavlou, P. A., & Venkatraman, N. (2013). Digital business strategy:
Toward a next generation of insights. MIS Quarterly, 37(2), 471-482.
doi:10.25300/M1SQ/2013/37:2.3

2. Yoo, Y., Henfridsson, O., & Lyytinen, K. (2010). Research commentary—The new organizing logic
of digital innovation: An agenda for information systems research. Information Systems Research,
21(4), 724-735. doi:10.1287/isre.1100.0322

3. Nambisan, S. (2017). Digital entrepreneurship: Toward a digital technology perspective of
entrepreneurship. Entrepreneurship Theory and Practice, 41(6), 1029-1055. doi:10.1111/etap.12254

4. Nambisan, S., Lyytinen, K., Majchrzak, A., & Song, M. (2017). Digital innovation management:
Reinventing innovation management research in a digital world. MIS Quarterly, 41(1), 223-238.
d0i:10.25300/M1SQ/2017/41:1.03

5. Hess, T., Matt, C., Benlian, A., & Wiesbock, F. (2016). Options for formulating a digital
transformation strategy. MIS Quarterly Executive, 15(2), 123-139.

6. Matt, C., Hess, T., & Benlian, A. (2015). Digital transformation strategies. Business & Information
Systems Engineering, 57, 339-343. doi:10.1007/s12599-015-0401-5

7. Vial, G. (2019). Understanding digital transformation: A review and a research agenda. The Journal
of Strategic Information Systems, 28(2), 118-144. doi:10.1016/j.jsis.2019.01.003

8. Warner, K. S. R., & Wéger, M. (2019). Building dynamic capabilities for digital transformation: An
ongoing process of strategic renewal. Long Range Planning, 52(3), 326-349.
d0i:10.1016/j.1rp.2018.12.001

9. Verhoef, P. C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Dong, J. Q., Fabian, N., & Haenlein, M.
(2021). Digital transformation: A multidisciplinary reflection and research agenda. Journal of
Business Research, 122, 889-901. doi:10.1016/j.jbusres.2019.09.022

10. Hanelt, A., Bohnsack, R., Marz, D., & Antunes Marante, C. (2021). A systematic review of the
literature on digital transformation: Insights and implications for strategy and organizational change.
Journal of Management Studies, 58(5), 1159-1197. doi:10.1111/joms.12639

11. Nadkarni, S., & Priigl, R. (2021). Digital transformation: A review, synthesis and opportunities for
future research. Management Review Quarterly, 71, 233-341. doi:10.1007/s11301-020-00185-7

AIJARD Volume 7, Issue 1, January-February 2025 124



http://www.aijard.com/

American International Journal of Advanced
/ﬁ/\ Research and Development (AIJARD)
A\
AIJARD E-ISSN: XXXX-XXXX e Website: www.aijard.com e Email: editor@aijard.com

12.

13.

14.

15.

16.

17.

18.

19.

20.

Nambisan, S., Wright, M., & Feldman, M. (2019). The digital transformation of innovation and
entrepreneurship: Progress, challenges and key themes. Research Policy, 48(8), 103773.
d0i:10.1016/j.respol.2019.03.018

Hein, A., Schreieck, M., Riasanow, T., Setzke, D. S., Bohm, M., & Krcmar, H. (2020). Digital
platform ecosystems. Electronic Markets, 30, 87—98. d0i:10.1007/s12525-019-00377-4

Jacobides, M. G., Cennamo, C., & Gawer, A. (2018). Towards a theory of ecosystems. Strategic
Management Journal, 39(8), 2255-2276. doi:10.1002/smj.2904

Cennamo, C. (2021). Competing in digital markets: A platform-based perspective. Academy of
Management Perspectives, 35(2), 265-291. doi:10.5465/amp.2016.0048

Hanna, N. K. (2020). Assessing the digital economy: Aims, frameworks, pilots, results, and lessons.
Journal of Innovation and Entrepreneurship, 9, Article 16. doi:10.1186/s13731-020-00129-1
Masyuk, N. N., & Temnova, N. (2021). Platform business models as objective reality of digital
economy. In N. Lomakin (Ed.), Finance, entrepreneurship and technologies in digital economy
(Vol. 103, pp. 588-595). European Publisher. doi:10.15405/epsbs.2021.03.74

Kovalenko, B., Temnova, N., Kolyshkin, A., & lakovleva, T. (2021). Digital economy platforms:
From bilateral markets to joint consumption economy. In N. Lomakin (Ed.), Finance,
entrepreneurship and technologies in digital economy (Vol. 103, pp. 553-559). European Publisher.
doi:10.15405/epsbs.2021.03.70

Furr, N., Shipilov, A., & others. (2022). What is digital transformation? Core tensions facing
established companies on the global stage. Global Strategy Journal, 12(4), 595-618.
doi:10.1002/gsj.1442

Howson, K. (2022). Driving the digital value network: Economic geographies of global platform
capitalism. Global Networks, 22(4), 631-648. do0i:10.1111/glob.12358

AIJARD Volume 7, Issue 1, January-February 2025 125



http://www.aijard.com/

